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Market Structure
Coca-Cola Company is an organization with an oligopolistic market structure since it is established in a market with a limited number of sellers having standardized products. A firm that is rivaling with the Coca-Cola organization is the Pepsi Company that produces products that are close substitutes to the Coca-Cola products. The two organizations always produce products of the same taste while targeting the same consumers. However, their product differentiation strategy is in branding and pricing (Friedman, 2011).
Effect of New Companies Entering the Market
The Coca-Company utilizes numerous competitive strategies to preserve its leading position in the industry. Their main aim is to create a different brand name that outstands the competitors. Other products entering the market gives Incentive to the company, for instance, the company discovered that many consumers are attempting to lose weight; thus they launched the Coca-Cola Zero products which has few calories as compared to the traditional brands. Coca-Cola Company is the primary leader in the industry, thus preventing other companies from making any potential impact.
Prices
The pricing strategy utilized by the Coca-Cola company gives them a competitive advantage over its competitor Pepsi company. The organization has products that range from low to high prices, making it affordable to many consumers. Its branding strategy affects the pricing in that the organization packages its product in smaller bottles at a lower price, thus increasing affordability (Griffith, O’Connell & Smith, 2015).
Technology
The company continues to rebrand its image in order to increase public appeal. For instance, the company introduced freestyles dispensary that enables one to create his/her beverage flavoring as well as Social networking tool to advertise their product.
Productivity
Coca-Cola is an organization that provides flavor to its brands and possess numerous famous brands such as Minute Maid, Vitamin water, as well as Power Ade. The organization is also popularly known for glass bottles and polar bear commercials aired mostly during the holiday season.  
Cost structure
Coca-Cola production cost is determined by two factors that is the availability of cheap raw ingredients as well as large scale production of production. The production costs are nominal since the organization works on a large-scale basis.
Wages and benefits
The company has several employee benefits ranging from health and welfare, financial benefits, protection from unpredicted, lifestyle benefits, among others. For instance, the company gives rewards and recognition for employees with specified grade levels as well as retirement plans.
Fixed and variable costs
The fixed costs of the company are improbable to change under normal circumstances. Nevertheless, changes in handling a new product may alter the fixed costs. On variable cost, the productivity may change, for instance, if the employees need training on the new product (Datar et al., 2013).
[bookmark: _GoBack]Price elasticity of demand
This is determined by the availability of substitutes. In this case, the demand for Coca-Cola is elastic as the obtainability of close substitutes makes the customers subtle to changes in prices. Besides, the proportion of the income spent by the buyer on the product; the higher the proportion, the greater the elasticity of demand (Datar et al., 2013).

Competitors
The company has three main competitors which include; Pepsi Company, Monster and Dr. Pepper. Although Coca-Cola has been dominant in supplying soft drinks, Pepsi company continues to fight for dominance. Coca-Cola company uses competitive strategies such as distributing the products across the world as compared to Pepsi. Besides the company spends heavily on massive advertising, for instance, the use of billboards, celebrities as well as promotional advertising as compared to Pepsi (Ladda, 2012). 
Supply and demand analysis
The Coca-Cola company has numerous substitute products in the market such as Miranda, Pepsi, spirit among others thus if the price of the Coca-Cola products increases while the prices of the substitute are constant then the demand will fall. Prices and consumers are the determinants of supply. As the prices increases, the Coca-Cola company will increase its supply up to a particular level as there are close substitutes in the market (Griffith, O’Connell & Smith, 2015).
Effect of government regulations
Changes in law and regulations such as health and safety law, employment law, antitrust law as well as discriminations negatively or positively affect the company.
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